Communication

Contact Information

Email: com@uis.edu
Office Phone: (217) 206-6790
Office Location: UHB 3010

¢ Accelerated B.A./M.A. Programs (p. 4)

« Communication (p. 1)

« Communication Studies Minor

¢ Interpersonal and Cultural Communication Minor

» Journalism and Media Studies Minor

¢ Strategic Communication and Public Relations Minor

The School of Communication and Media offers students the
opportunity to specialize in interpersonal and cultural communication,
journalism and media studies, strategic communication and public
relations, or communication studies. Courses help students improve
their skills in writing, speaking, and understanding the messages in
interpersonal, group, organizational, and mass media contexts. To
accomplish these goals, the curriculum addresses the theoretical,
critical, and technical/applied aspects of communication.

The Bachelor's Degree

Communication Majors must complete 36 hours in the
Major. COM 201, COM 203, and COM 204 should be taken prior to or
concurrently with either courses in the respective tracks.

The baccalaureate curriculum covers three topical tracks: Interpersonal
and Cultural Communication, Journalism and Media Studies, and
Strategic Communication and Public Relations. Students wishing to
explore a wider variety of courses they may choose to complete a
Communication Studies track, which encompasses all these topical
areas.

Advising

Advisors work with students to develop personal programs of study
and identify all necessary requirements.

Course Offerings

Cross-listed courses from other programs used as part of the 36-hour
major must bear the COM course prefix or be included in the list of
approved courses.

The inclusion of COM 499 in the 3 tracks is determined based upon
the content of the special topics course or tutorial

Course Repetition

COM 380 and COM 480 may be taken more than once provided

the course topic is different each time. No more than six semester
hours of COM 499 Tutorial will be accepted for the degree. All other
communication courses may be repeated for grade improvement only
once.
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Credit for Prior Learning

Students with extensive life or work experience involving
communication may apply for academic credit through Internships and
Prior Learning (IPL). Prior learning credit is not awarded for specific
courses. The School will award a maximum of 6 credit hours of credit
for prior experiential learning in any one topical area (interpersonal
and cultural communication, journalism and media studies, strategic
communication, and public relations) and a maximum of 9 hours of IPL
credit to any undergraduate student. Credit for prior learning may only
be used to satisfy elective requirements for the Bachelor's degree or
the minor.

Credit Requirements

All undergraduate students are required to complete an assessment
survey during their first semester as a communications major and
during their last semester before graduation. The entrance assessment
is normally administered during a regular class and is used by

the school to assess its curriculum. The exit assessments will be
completed during their last semester before graduation and will explore
students' learning and program satisfaction. The scores on these
entrance and exit assessments do not influence grades; however,
failure to complete either assessment will prevent the student from
graduating.

Grading Policy

Communication majors may take a COM course on a credit/no credit
basis to meet degree requirements only at the program's discretion.
COM 495 Exit Assessment is the only standing exception to this policy.

Program Learning Outcomes

The undergraduate degree in communication will teach students to:

Successfully apply communication theory to real-world situations.

Listen effectively in ways that enhance communication and
relationships.

Write and speak clearly and professionally for a variety of contexts
and audiences.

Explain the ethical issues surrounding interpersonal
communication, public relations, and media/journalism.

Critically engage with media and demonstrate media literacy.

Analyze and understand research (and the processes surrounding
it).

Identify the effects of diversity, access, and power on interpersonal
communication, public relations, and media/journalism.

Requirements
Foundational Courses

Students must complete the following foundational courses
in communication. (the program entrance assessment will be
completed in one of the following courses):

COM 201 Introduction to Interpersonal Communication 3
COM 203 Introduction to Mass Media
COM 204 Introduction to Public Relations and Strategic 3

Communication
Research Methods Course:

Students must complete the following methods course, preferably
during their junior year of course work
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COM 366 Comm Research in Action 3
Capstone Requirement:

Students have multiple options for completing the capstone
requirement. They should complete one of the following courses
or experience, preferably during their final year or semester in the
program.
COM 491

or IPL 300
Exit Assessment:

Capstone in Communication 3
ECCE: Internship Applied Learning

All students will need to register for and complete the exit
assessment during their final semester in the program.

COM 495 Exit Assessment 0
Communication Track Requirements: 15
Electives in Communication: 6
Total Hours 36

Electives

Students must complete 6 additional credit hours in communication.

Communication Electives (300-level or 400-level COM courses in or
outside of one's declared track)

Tracks in Communication

Students will need to declare a track (area of emphasis) in
communication. The School of Communication and Media offers four
track options:

* Communication Studies

« Interpersonal and Cultural Communication

« Journalism and Media Studies

 Strategic Communication and Public Relations

Once the student has chosen a track, they will need to complete 15
credit hours from the approved list of courses for their track. Six credit
hours can be from outside of COM but must be from the School of
Communication and Media's approved course list. At least 9 credit
hours must be at or above the 300-level.

Students who choose the Communication Studies track must complete
15 credit hours but may elect to take courses from any of the tracks,
with no more than 6 credit hours coming from the approved list of
courses from outside of the COM program, and at least 9 credit hours
must be at or above the 300-level.

Approved Course List for the Tracks in Communication 15
Interpersonal and Cultural Communication

COM 202 Human Sexualities

COM 205 Speech & Debate Practicum

COM 323 Voice and Movement

COM 331 Business and Managerial Communication

COM 334 Sex, Gender, and Popular Culture

COM 365 Interviewing

COM 380 Special Topics in Communication (The inclusion
of this course in track is determined based
upon the content of the special topics course or
tutorial)

COM 411 Relational Communication in a Digital World

COM 419 Leadership Communication

COM 421
COM 422
COM 423
COM 424
COM 425
COM 428
COM 463
COM 464
COM 468
COM 471
COM 480

COM 499
PSY 311
PSY 326
PSY 334
PSY 352
PSY 441
SOA 235
SOA 241

SOA 361
SOA 431
THE 373
THE 476
WGS 403

Advanced Interpersonal Communication
ECCE: Small Group Communication
ECCE: Dating and Relating

ECCE: Gender Communication

ECCE: Intercultural Communication
Nonverbal Communication
Organizational Communication

Conflict Management

Persuasion

ECCE: Communication Ethics

Advanced Topics in Communication (The
inclusion of this course in track is determined
based upon the content of the special topics
course or tutorial)

Tutorial

Cognitive Psychology

Family Psychology

Social Influence

Multicultural Counseling

Theories of Personality

ECCE: Working USA and the 99%

The Media" and You: Perspectives from Media
Sociology

Social Psychology: Sociological Perspectives
Sociology of Organizations

Intermediate Acting

Directing for the Theatre

ECCE: Women of Color and Minority Women

Strategic Communication and Public Relations

COM 205
COM 206

COM 209
COM 210

COM 252
COM 261
COM 315
COM 331
COM 333
COM 341
COM 365
COM 380

COM 402
COM 404
COM 411
COM 419
COM 422
COM 424
COM 425
COM 428

Speech & Debate Practicum

ECCE: Student Newspaper: Engaged Journalism
Experience

Introduction to Social Media

Crafting Messages that Matter: Media and Public
Communication in the Digital Age

Visual Storytelling/Reporting

Fake News and Fact-Checking

Editing

Business and Managerial Communication
Feature Writing for Journalists

ECCE: Media and Social Change
Interviewing

Special Topics in Communication (The inclusion
of this course in track is determined based

upon the content of the special topics course or
tutorial)

Artificial Intelligence and Ethics

ECCE: Media Law and Ethics

Relational Communication in a Digital World
Leadership Communication

ECCE: Small Group Communication

ECCE: Gender Communication

ECCE: Intercultural Communication
Nonverbal Communication



COM 444
COM 448
COM 462
COM 463
COM 464
COM 468
COM 471
COM 472

COM 479
COM 480

COM 499
ENG 309
ENG 373
IPL 362

MGT 310
MGT 422
MGT 461
MGT 474
PAD 302

PAD 310
PAD 412
PSC 407
PSC 423
PSY 334
PSY 433
SOA 235
SOA 241

SOA 361
SOA 431

Advanced Media Writing
Advertising

Writing For Public Relations
Organizational Communication
Conflict Management
Persuasion

ECCE: Communication Ethics

ECCE: Political Communication in the United
States

ECCE: Global Media and Communication

Advanced Topics in Communication (The
inclusion of this course in track is determined
based upon the content of the special topics
course or tutorial)

Tutorial

Professional Writing

Writing in New Media

ECCE: Social Change and Leadership
Managing Organizational Behavior
Negotiation

Organization Theory

Leadership and Motivation

Leadership and Management of Public
Organizations

Introduction to Nonprofit Sector and Society
Public Values and Leadership

Campaigns and Elections

ECCE: Women and Politics

Social Influence

Political Psychology

ECCE: Working USA and the 99%

The Media" and You: Perspectives from Media
Sociology

Social Psychology: Sociological Perspectives
Sociology of Organizations

Journalism and Media Studies

COM 206

COM 209
COM 210

COM 212
COM 215
COM 236
COM 252
COM 261
COM 307
COM 311
COM 315
COM 333
COM 334
COM 337
COM 338

ECCE: Student Newspaper: Engaged Journalism
Experience

Introduction to Social Media

Crafting Messages that Matter: Media and Public
Communication in the Digital Age

Visual Storytelling

Introduction to Photography
Introduction to Graphic Design
Visual Storytelling/Reporting
Fake News and Fact-Checking
Podcasting History

Audio Production

Editing

Feature Writing for Journalists
Sex, Gender, and Popular Culture
Print Design

Web Design
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COM 339 Animation

COM 341 ECCE: Media and Social Change

COM 365 Interviewing

COM 380 Special Topics in Communication (The inclusion
of this course in track is determined based
upon the content of the special topics course or
tutorial)

COM 402 Atrtificial Intelligence and Ethics

COM 404 ECCE: Media Law and Ethics

COM 407 Photojournalism and Documentary Photography

COM 411 Relational Communication in a Digital World

COM 419 Leadership Communication

COM 437 Typography

COM 444 Advanced Media Writing

COM 447 Media Criticism

COM 448 Advertising

COM 453 Advanced Visual Field Reporting

COM 462 Writing For Public Relations

COM 472 ECCE: Political Communication in the United
States

COM 477 ECCE: Media and Culture: China

COM 479 ECCE: Global Media and Communication

COM 480 Advanced Topics in Communication (The
inclusion of this course in track is determined
based upon the content of the special topics
course or tutorial)

COM 499 Tutorial (The inclusion of this course in track
is determined based upon the content of the
special topics course or tutorial)

ART 304 Digital 3D Modeling

ART 306 Darkroom and Alternative Photography

ENG 309 Professional Writing

ENG 373 Writing in New Media

ENG 409 Rhetoric and Composition in Digital Media

LES 422 ECCE: Politics and Religion: Culture Wars

LES 451 Law, Film and Popular Culture

PSC 407 Campaigns and Elections

PSC 423 ECCE: Women and Politics

PSY 433 Political Psychology

SOA 241 The Media" and You: Perspectives from Media
Sociology

Total Hours 15

Honors in Communication

Communication students have the opportunity to enhance their
experiences in the major and develop additional skills through
Communication Honors. Students with at least 15 completed hours in

communication courses with a minimum 3.50 GPA in those courses

may apply for participation in the honors track. To participate, students
must apply for admission into Communication Honors.

To graduate with Honors in Communication, students must:
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Complete all degree requirements

¢ Earn a minimum cumulative GPA of 3.50 for all UIS
Communication courses and GPA of 3.25 for UIS courses overall

« Complete a capstone project and present at STARS or an
equivalent level conference

Complete 2 enhanced COM courses OR 1 enhanced COM course
and an internship OR 1 enhanced course and a study away
program OR 1 internship and 1 study away program

Enhanced courses are upper-division communication courses that
are enhanced by completing an additional independent project.
Projects may take many forms but always involve a written product
(10-20 pages). Students must get permission from the instructor at the
beginning of the semester to enhance a course.

Transfer Credit

Transfer credits from other institutions may be used to satisfy
requirements of the major or minor provided that the credit is for
course equivalent to one offered by the School of Communication and
Media and grade earned was a C or better (grade of C- or lower will
not be accepted). No more than 15 credit hours of transfer credits can
count toward the requirements of this degree.

MINORS

To earn this minor, 15 total credit hours beyond the bachelor's
degree in communication or another minor in communication must be
completed .

Courses may be used concurrently to fulfill other university
requirements, where appropriate.

Students may choose to complete a communication minor in addition
to a communication bachelor's degree or may elect to complete
multiple minors.

Courses used to satisfy the requirements of the bachelor's degree in
communication or another minor in communication may be used to
satisfy the foundation requirements of this minor.

The minors in communication offer a diverse selection of courses that
complement and enhance course work from other disciplines, thereby
enriching students' academic and professional skillsets.

Students are advised to take a foundations course before or
concurrently with other courses.

Advising

Students should work with an advisor to select additional courses that
are most appropriate to meet their educational and professional goals.

* Communication Studies Minor

« Interpersonal and Cultural Communication Minor

« Journalism and Media Studies Minor

 Strategic Communication and Public Relations Minor

Accelerated B.A./M.A. Programs

« Communication / Communication and Digital Media
« Communication / Public Affairs Reporting

ONLINE

The on-line Bachelor of Arts degree in Communication has the same
degree requirements and faculty as the on-ground format. The on-line
program provides students with the opportunity to actively participate
in a diverse and dynamic learning community while they complete their
degrees with fewer time and distance constraints.
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